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2010 TOURISM IMPACT FACTS
Source: 2011 Research Data Services, Inc.

2010
2009
Change ‘09/‘10


1,383,500
1,338,800
# Visitors (Short Term Paid Lodging)
+3.3%

75%/23.2%/10%
76.4%/20.7%/9.5%
Leisure/Group/VFR Visitors
-.6%/+2.5%/+.5%

$782,078,400
$756,482,900
Direct Visitor Expenditures
+3.4%

$1,166,078,894
$1,127,916,007
Economic Impact
+3.4%

$122.89
$122.84
Per-Person/Per-Day Expenditure
Even
                $537/$745
$537/$732
Per-Person Total Exp-Domestic/Intl.
n/c/+1.7%

48.1/$142,708
48.8/$142,132
Visitor Average Age/H H Income
-1.4%/+.04%

$12,973,646
$12,194,340
Tourist Tax Revenue
+6%

62.7%
60.8%
Annual Hotel Occupancy
+3.1%/+1.9 Pts

$150.80
$154.8
Annual Average Daily Hotel Rate
-2.6%/-$4.00

2,052,310
1,985,930
Annual Hotel Room Nights
+3.3%

$98,148,800
$81,733,720
Group/Meetings Economic Impact
-+20.1%

29,015
29,189
Tourism Industry Jobs
-.6%

$897,093,011*
$897,093,400*
Wages Supported by Tourism Industry
n/c

$74,650,000
$72,207,011
Visitor Sales & Gas Tax Revenue
+3.4%

$631
$609
Tax Savings per 118,546 Collier Households
+3.6%

$20.65
$17.68
ROI: Visitor Spending on Ad Dollars Invested


47.4%/25.2%
39.0%/30.1% 
Inquirers Visited/ Intend to Visit
+8.4%/-4.9%

38.3%
39.9%
Attracted by Nature Activities
-1.6%

15.2%
16.8%
Attracted by Cultural Activities
-1.6%

96.0%/91.3%
94.5%/92.7%
Use Internet for Travel Info/Booked Travel
+1.5%/-1.4%

88.1%/23.8%
89.1%/25.5%
Vacation vs. Visiting with Friends & Family
-1%/-1.7%

2.5 people/4.6 days
2.5 people/4.6 days
Party Size/Length of Stay (in Days)
n/c

54.6%/45.4%
54.7%/45.3%
Arrived by Air/Auto
n/c
* 2008 Data
